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Many factors are contributing to the shaping 
of next-generation financial services: 
changing customer demographics, declining 
branch traffic, rigorous compliance mandates, 
data breaches, and new technologies such as 
mobile devices. Each of these forces has 
financial services institutions seeking ways to 
speed decision making and increase 
customer satisfaction without compromising 
data security.

As a financial services leader, you are 
responsible for driving changes inside and 
outside of your branches that will enhance 
experiences and further innovation—all with 
the goal of improving results. In this edition of 
Financial Services Digest, VMware reviews 
investments today’s banks are making to 
deliver on the branch of the future promises:

Trends and Technologies Shape the Next 
Branch: Smaller, Fewer and Smarter 

• Empowering tellers and mobile 
concierges  

• Supporting mobile advisors

• Ensuring 24/7 ATM availability  

• Lowering costs 

For banks to transform operations to gain 
operational efficiencies and improve employee 
productivity and customer experiences with 
mobile workflows, establishing a solid 
end-user computing foundation is critical. 
Keep reading to find out what financial 
services leaders are doing to jump start 
innovation initiatives and position their 
organizations for greater success. n
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On September 2, 1969, America’s first 
automatic teller machine (ATM) made its 
public debut, dispensing cash to customers at 
Chemical Bank in Rockville Center, New York. 
ATMs went on to revolutionize the banking 
industry, creating an important touchpoint 
between banks and their customers. ATMs 
provide the convenience of 24/7 self-service 
transactions and, in some cases, even eliminate 
the need to visit a bank to conduct basic 
financial transactions. Economist Paul Volcker, 
former chairman of the U.S. Federal Reserve, 
considered it the “only useful innovation in 
banking.” Per the Global ATM Market and 
Forecasts to 2020, published by the U.K. 
research and consulting firm RBR, the 
worldwide ATM installed base is expected to 
reach four million by 2020. In spite of its 
ubiquity, widespread use, global footprint and 
the key role in retail branch transformation, 
ATMs recede into the noise of everyday 
memory. Few stop to reflect on how ATMs—
and the computer infrastructure that supports 
them—became the backbone of contemporary 
retail banking.

In a recent survey, Forrester asked financial 
institutions to rate the top five business 
requirements needed to drive branch 
transformation initiatives. Unsurprisingly, three 
of those requirements called for significant 
opportunities for improvement at the ATM, 
especially from a management perspective:

OUTSIDE THE 
BRANCH:
Getting a Pulse on Smart ATMs with 
Remote Management 

• 44% of respondents stated the need for 
increased operational efficiency 

• 39% wanted increased channel integration

• 34% noted the importance of managing costs

The ATM landscape is rapidly evolving, and 
here are some of the major trends that we see 
changing ATM management.

Newer, More Complex Technology 
According to reports, an estimated 95% of 
American bank ATMs are running Windows XP. 
After support for the Windows XP operating 
system (OS) ceased in 2014, Windows XP users 
were told not to consider ATMs protected and 
were urged to upgrade to a newer version of 
the OS. In fact, the ATM Industry Association 
(ATMIA) issued a position paper in 2015 
recommending Windows 10 for the next major 
migration to a Windows ATM operating system. 
Switching ATM hardware and software to a 
new OS is both challenging and expensive. 
The OS migration cost model could cost 
anywhere between $1,000 and $3,500 apiece. 
Today, we’re working with more and more 
sophisticated systems, requiring updates, 
patches and support in real time to mitigate 
the risks of fraud. Additionally, software and 
hardware must operate nimbly in an agnostic 
ecosystem. And as more and more transactions 
are migrated to self-service terminals, the 
devices have advanced in complexity, too.

ARTICLE CONTINUES ON PAGE 4  u

http://info.rippleshot.com/blog/windows-xp-still-running-95-percent-atms-world
http://info.rippleshot.com/blog/windows-xp-still-running-95-percent-atms-world
http://news.thewindowsclub.com/atmia-recommends-migration-windows-10-new-atm-os-78527/
http://www.atmmarketplace.com/news/cost-modeling-tool-aims-to-help-atm-owners-plan-future-os-migrations/
http://money.cnn.com/2014/03/04/technology/security/atm-windows-xp/
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CONTINUED FROM PAGE 3  

Getting a Pulse on Smart ATMs  
with Remote Management 

AlwaysOn Availability 
Stable and uninterrupted availability of all  
ATM services is key to maintaining customer 
satisfaction. With banks expanding ATM 
networks—especially in Asia and Latin America—
remote management is especially important for 
financial institutions with a large distributed 
network of ATMs. Being able to remotely 
perform routine maintenance and upgrades 
without having to send field technicians to 
physically reach every single ATM saves time, 
improves terminal availability, prevents lost 
revenue while increasing customer satisfaction.  

Management and Overhead 
A decade ago, banks had dedicated ATM 
operations groups to manage and maintain 
efficient ATM operational processes. As roles 
have evolved, IT groups traditionally focused on 
PCs, firewalls, routers and the like are now tasked 
with managing a vast network of ATM terminals 
that includes hardware, software, security and 
services such as repair, back-up and recovery. For 
many teams, it is simply outside the scope of their 
core competencies. Moreover, with ATM portfolios 
spanning 3-5 different manufacturer types and 
those same devices reaching back three, five or 
even ten years, the management of even a 
small ATM portfolio can be complex. In the 

increasingly self-service world in which we now 
live, implementing a state-of-the-art automated 
remote device management system is quickly 
becoming a “must have” operational tool.

Smart ATMs Drive Branch Transformation  
ATMs will play a key role in facilitating financial 
institutions’ branch transformation banking 
initiatives. By providing services such as check 
cashing, envelope-free deposits and live video 
links to remote representatives, the new 
generation of smart ATMs can drive customers 
from traditional tellers to the self-service channel 
and free bankers to spend time building 
relationships and advising customers.

What do you think? Will ATM’s:
1.  Become electronic banking kiosks or maybe 

even morph into a video teller machine

2. Leverage biometric technology so transactions 
can be made without cards

3.  Be the last standing pillar of the branch of today

Will this ghost-branch scenario prompt 
institutions to adopt a new, self-service model 
where there is no teller behind a window— 
because there is no teller window? Instead, a 
free-roaming “universal banker” helps clients 
complete the transaction at an ATM. Whatever 
transpires, the role of ATMs is changing and there 
are powerful tools to help banks manage them 
remotely, improve operation performance, 
reduce costs, minimize downtime, create a 
seamless and uninterrupted experience for 
members. As your firm increases branch 
automation with new branch services 
strategies, is remote ATM management a 
consideration? n

Remote Management Enhances Security, 
Providing Additional Oversight 
Remote management capabilities enabled a 
Spanish bank to improve ATM availability and 
fraud detection. VMware technology restores 
ATMs to their original image remotely from the 
data center if local modifications are detected.

Find out how here.

https://www.vmware.com/files/pdf/solutions/vmware-remotely-manage-atms.pdf
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Banking the Unbanked: How 
Technology Drives Financial Inclusion

ARTICLE CONTINUES ON PAGE 6  u

“By 2030, 2 billion people who don’t have a 
bank account today will be storing money 
and making payments with their phones.” 

—Bill Gates in The Verge

In the 1990s, improving access to financial 
services meant opening brick-and-mortar 
branches in remote areas. Fast forward to 
today, and improving access can mean 
anything from enabling smartphone payments 
to financial coaches that help customers at 
their doorstep using just a laptop and a web 
browser. To reach people without access to 
branch locations, financial institutions are 
beginning to invest in technology that enables 
“banking the unbanked.” For example, in 
Africa, The Reserve Bank of Zimbabwe is 
working toward improving financial inclusion 
using the agent-banking model. The bank’s 
goal is to “improve access to formal financial 
services,” especially in rural areas, from 69 
percent to 90 percent by 2020.

In Asia, Fullerton India, a non-bank financial 
company in India, is working to provide financial 
services products and services to millions of 
customers in Indian cities, towns and villages—
right at their doorsteps. And there are many 
more powerful stories like these.

One-third of the world’s population does not 
have a bank account, that’s 2.5 billion people! 

http://www.theverge.com/2015/2/4/7966043/bill-gates-future-of-banking-and-mobile-money
http://blogs.air-watch.com/category/industry-verticals/finance/
http://blogs.air-watch.com/category/industry-verticals/finance/
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CONTINUED FROM PAGE 5  

Banking the Unbanked: How Technology  
Drives Financial Inclusion

The Digital Banking Future 
So, how do organizations like Fullerton India 
reach the “unbanked” and do so in an 
economically viable manner? Many are finding 
that one of the main catalysts to financial 
inclusion is eliminating paper trails whenever 
possible. Innovative technologies—particularly 
business mobility—allow financial services 
organizations to do just that. By digitizing 
services for anywhere, anytime banking, 
financial institutions create new ways to bring 
the unbanked into the financial mainstream.

In many emerging economies, financial 
services IT has become highly distributed, with 
branch offices and a rising number of remote 
workers and agents spread across thousands 
of miles using different mobile devices. Tech 
teams are challenged to support remote 
employees, who often face issues accessing 

critical corporate resources, especially in rural 
areas, while ensuring adherence to strict 
security and compliance regulations.

Fullerton India had the same challenges and 
partnered with a technology leader on its IT 
transformation journey to empower its 
remote workforce to be productive from 
anywhere. The unified mobile platform also 
enables workers to secure the confidential 
data that they access across multiple devices.

Enhancing End-User Experiences  
and Bolstering Compliance 
By providing a powerful user experience with 
easy access to emails, content and apps, 
financial services organizations like Fullerton 
India enable their employees to be productive 
on the go. Administrators also gain the ability 
to control, manage, secure and fix any device 
remotely, while keeping sensitive data and 
access behind a secure firewall. Using this 
next-generation mobility platform, financial 
institutions can tap into new business 
opportunities and revolutionize the sphere of 
financial inclusion securely and in compliance 
with industry mandates.

Be Competitive and Stay Relevant 
From championing the cause of financial 
inclusion to effectively servicing customers in 
remote locations, devices are proving to be a 
powerful tool in the financial services industry. 
They deliver life-changing mobile financial 
services to the millions of people across the 
world that still have no access to traditional 
banking. Across the world, for many, the 
journey is just beginning.  Is your organization 
poised to help? n
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How Banks and 
Financial Advisors 
Are Winning 
Millennials and 
Gen Xers 
Women and Millennials: These two groups 
top the list of trends influencing the future of 
wealth management, in a recent CFA Institute 
article. Your first reaction may be surprise, but it 
makes sense. Women currently control about 
half of the wealth in the U.S., and are 
estimated to be in control of two-thirds of the 
wealth by 2020. Your second reaction may 
be, of course Millennials (half of which are 
women) will impact financial services. After 
all, they are changing the world for the better 
in their own unique ways. Up-and-coming 
Millennial, as well as Generation X (Gen Xer), 
investor bases are becoming increasingly 
significant in number and influence.

Case in point: Millennials (born 1981–2000)  
and Gen Xers (born 1965–1980) stand to  
inherit about $41 trillion from Baby Boomers 

over the next 40 years, an unprecedented 
intergenerational transfer of wealth. And they’re 
looking for financial advice to put their money 
to good use. An overwhelming 84 percent of 
young investors without an advisor said they 
would use one in the future, according to an 
InvestmentNews Research survey. However, 
these next-generation investors don’t share an 
appreciation for established institutions like 
banks and generally distrust the stock market.  
A meager 14% said they trust Wall Street, in a 
Harvard University’s Institute of Politics survey. 
They’re generally uncomfortable with the 
conservative culture of finance, and in recent 
times, the volatility of financial markets.

But their love of digital, tech-savvy solutions 
and affinities for being connected at all times 
can help banks create transparency and 
connect with them in a way they trust. In the 
InvestmentNews Research survey, 78% of 
young investors would consider working with 
a financial advisor that offers online services. 
Newer generations are setting the stage for a 
major paradigm shift in the delivery of financial 
services. This presents a unique opportunity for 
private bankers, financial advisors and relationship 
managers to rethink the way they engage with 
newer generations—with technology. 

ARTICLE CONTINUES ON PAGE 8  u

https://blogs.cfainstitute.org/investor/2015/10/05/what-trends-are-influencing-the-future-of-wealth-management/
https://blogs.cfainstitute.org/investor/2015/10/05/what-trends-are-influencing-the-future-of-wealth-management/
http://www.forbes.com/sites/sashagalbraith/2011/03/18/financial-services-the-industry-women-love-to-hate/
https://www.washingtonpost.com/lifestyle/magazine/the-confident-generation-millennial-women-are-changing-what-work-looks-like/2012/11/21/3b9f74d2-237c-11e2-ac85-e669876c6a24_story.html
https://www.washingtonpost.com/lifestyle/magazine/the-confident-generation-millennial-women-are-changing-what-work-looks-like/2012/11/21/3b9f74d2-237c-11e2-ac85-e669876c6a24_story.html
http://www3.weforum.org/docs/WEF_II_FromMarginsMainstream_Report_2013.pdf
http://www.investmentnews.com/article/20140725/BLOG18/140729930
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Digital Dialogues Disrupt Wealth 
Management 
Managing wealth begins with dialogue. It 
continues with dialogue. And today’s dialogue is 
often occurring over technology. Email, chat, 
texting—they are all enablers now in making 
conversations between a relationship manager 
and a customer relevant. Relationship 
management is at the very core of the business 
of managing wealth, and it is changing rapidly. 
In decades past, a financial advisor would meet 
clients with an executive briefcase over a long 
wine-and-dine process. He’d show the client a 
six-page portfolio printout with a bar chart of 
the past 12 months’ performance, and then it 
would be time for cigars.

Fast forward to today: Lunch may happen 
once in a while, but Millennial and Gen Xer 
clients demand information anytime and 
anyplace. That is completely changing how 
data is delivered, presented and consumed, 
and technology leads the charge.

Deliver Financial Services on Demand  
with a Secure Digital Workspace 
Next-generation investors expect their advisors 
to regularly communicate electronically, and 
when they do meet in person—often in a coffee 
shop, a shared office space or in a home—they 
want that advisor to arrive with a tablet and 
mobile apps. Tech-savvy clients want to know 
their relationship managers have modern 
tools that allow them to follow and find new 
investment opportunities, review portfolios 
and make allocations in real time. 

And now banks can meet those expectations 
using new technology. The secure digital 
workspace for financial services empowers 
relationship and wealth managers to better 
engage with customers and improve the client 
experience. With a digital workspace, advisors 

CONTINUED FROM PAGE 7  

How Banks and Financial Advisors Are Winning Millennials and Gen Xers

Learn how ABN AMRO Private Banking 
is enabling relationship managers to 
visit customers anywhere, anytime.

can securely and seamlessly access market 
feeds, client portfolio details and account 
information on any device, from any location, 
without compromising client data. This game-
changing technology ensures financial 
advisors have what they need to stay 
connected to their clients and be productive at 
all times. It also ensures IT has the tools 
required to securely manage and support 
highly mobile relationship managers as 
consumer technologies cross into the 
enterprise. Corporate IT can deliver policy-
based mobile access to front-end tools and 
other enterprise content on any device—with 
an overlay of security to satisfy regulators and 
internal compliance, given the nature of 
sensitive client information and data.

The truth is, lots of banks offer services, but not 
every bank offers personalized, always-on 
support and transparency that newer investors 
increasingly demand and expect. You can 
empower your relationship managers to attract 
these new clients while keeping existing 
customers on the path to achieving personal 
liberty and financial prosperity. n

https://www.youtube.com/watch?v=YDfV4pVM0LY
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Try as we might, we humans aren’t very good 
at predicting what’s next.

• Alexander Graham Bell packed up his novel 
telephone and offered it to Western Union; 
whose president said it was nothing but  
a toy.

• Steve Ballmer, Microsoft’s CEO in 2007, was 
certain there was “no chance that the 
iPhone is going to get any significant market 
share. No chance.”

While as a species we often have a skewed 
view of the future, there are some things that 
we can foresee and prepare for over the next 
15 years and beyond in financial services.
 
As mobile becomes the new desktop, 
banks will have to transform to better serve 
consumers, strengthen relationships, stay 
competitive, and be ready to provide a 
superior experience to their customers and 
end users where they can move seamlessly 
from one device to another, across 
locations while experiencing a consistent 
communication experience. 

The biggest disruption will be in branch 
banking, as branch banks will become part 
of an integrated customer experience that 
spans all banking channels. Innovative wireless 
technologies will enable branches to recognize 
and better personalize their relationship with 
customers when they enter the bank. And 
to reduce IT costs, network reliability and 
performance will become more important as 

INSIDE THE BRANCH:
Changes Ahead in Financial Services  

business-critical applications and IT resources 
are outsourced, consolidated, and virtualized. 
A recent panel discussion titled “Financial 
Services Transformation in Branch Computing” 
featuring Benjamin Craig (CTO, Northrim Bank, 
Alaska) and Alexander Gellerman (VP, Flushing 
Bank, New York) included details about how 
their banks are fundamentally transforming 
the way they manage their branches. 

While all of Flushing Bank’s branches are 
100 percent virtualized, in just nine months, 
Northrim Bank is on its way to attaining that 
milestone. Three months after they deployed 
VDI, Northrim Bank had two major disaster 
events and in 10 minutes they were up and 
running – the ONLY financial institution in the 
area that was functioning at that time. A bank 
is built on trust, reputation and its ability to 
provide basic services to its customers when 
disaster strikes and in the face of unannounced 
events, Northrim’s agility and nimbleness 
saved the day. The new normal brings with it 
change and opportunity – the opportunity for 
companies with the vision to invest in their 
future. Flushing Bank and Northrim Bank are 
at the forefront of that trajectory. Modern 
technologies will enable these institutions to 
provide next-generation delivery of financial 
services through automated, secure, access-
driven and compliant business mobility 
solutions. And they can help your financial 
services firm, too. n 

http://www.vmware.com/content/dam/digitalmarketing/vmware/en/pdf/casestudy/customers/vmware-flushing-bank-15q2-case-study-en.pdf?src=WWW_customers_VMware-Flushing-Bank-15Q2-CS-EN.pdf
https://www.vmware.com/content/dam/digitalmarketing/vmware/en/pdf/casestudy/vmware-euc-cs-northrimbank.pdf
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Around the World: How Banks are 
Improving Customer Experiences 

Financial institutions around the globe are 
deploying mobile technologies together with 
enterprise mobility management (EMM), virtual 
desktop, and remote image management 
solutions to get closer to their customers:

Australia: Looking to scale up its 
Asia-Pacific mobile banking 
business, an Australian bank 
required a mobility solution that 

could support the rapid deployment of 
business-critical mobile apps across its 
frontline bankers and retail branches in both 
Australia and Singapore. Scalability, 
application management, and  data security 
were key considerations. The bank selected 
an EMM solution with a single console that 
provided device, application, email, and 
content management on a single platform 
with business-critical security. This will enable 
the bank to significantly reduce TCO while 
allowing employees to work on mobile via a 
single account. Now the financial services 
organization can seamless manage all 
mobility requirements from a single platform.

China: At least one Chinese 
financial service institution is 
delivering mobile banking to boost 
service quality and customer 

satisfaction. The bank, which envisions 
providing services to customers 24x7, is rolling 
out mobile bank tellers and remote counter/
ATM apps via more than 20,000 corporate-
owned tablets—supported by an EMM platform 
for end-user device management that helps 
maintain security and compliance.

India: CIO reports that Fullerton 
India is using enterprise mobility 
management (EMM) to support the 
growing demands of its workforce. 

Since its inception in January 2007, Fullerton 
India’s business has grown across the country. ARTICLE CONTINUES ON PAGE 11  u

The company has a network of 450 branches 
serving more than 1.1 million customers. With 
more than 7,500 employees, Fullerton India 
connects with customers at their doorsteps, be 
it in cities, towns or villages. Given its existing 
business model, majority of Fullerton India’s 
employees work remotely from laptops and 
tablets, and often face issues accessing critical 
corporate resources to work productively, 
especially in rural areas. The bank chose to 
deploy the EMM solution as a unified platform 
that will empower its workforce to work 
productively and on the move, while also 
enabling the business to secure the confidential 
data that employees are accessing across 
devices. Fullerton India’s CIO says, “Having a 
connected and productive workforce is crucial 
to the quality of our customer interactions.”

Israel: With hundreds of branches, 
this financial institution wants to 
become a more digitally led 
organization, even considering

closing branches to prioritize online services. To 
do that, it needed to give employees quick and 
easy access to a unified, centralized desktop 
infrastructure system, eliminating slow log-in 
times and IT operational challenges. The bank 
also needed a way to quickly recover desktop 
functions should disaster strike. With business 
mobility solutions that included an EMM solution 
for mobile devices and virtual desktops, the bank 
is improving business efficiency, modernizing 
practices, and creating the foundation for a more 
dynamic digital strategy. It is gaining remote 
access capabilities and centralized information 
management, which helps to ensure user 
workspaces are standardized and secure while 
enabling the bank to confidently roll out mobile 
devices and tablets to improve employee 
productivity. The deployment—which will reach 
beyond bank tellers to include call center 
employees and external subcontractors— is 
expected to reduce operational costs, facilitate 

http://cio.economictimes.indiatimes.com/news/mobility/fullerton-india-selects-vmwares-airwatch-to-power-mobile-workforce/52203731http://cio.economictimes.indiatimes.com/news/mobility/fullerton-india-selects-vmwares-airwatch-to-power-mobile-workforce/52203731
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CONTINUED FROM PAGE 10 

Around the World: How Banks are Improving Customer Experiences 

customer experiences. The solution enables IT 
organization team members to enforce 
restrictions on mobile devices to prevent non-
business use, contain devices within a secure 
network to prevent data loss outside of the 
bank’s walls, deploy internal applications such 
as internal webmail and customer relationship 
management (CRM) applications seamlessly, 
and ultimately allow associates to focus on 
high customer satisfaction. With a scalable 
EMM platform, the bank will be able to offer a 
consistent and more effective sales associate 
experience, regardless of platform or use case. 
Experiences range from tablets and other 
mobile devices today to ATMs and other 
gadgets connected to the Internet of Things 
(IoT) in the future. 

Another U.S.-based retail bank in the southwest 
will soon begin to save on operating expenses 
and the costs of downtime due to network 
failure because of the investment it recently 
made in end-user computing technologies. The 
financial services company will also be able to 
reroute IT resources from routine maintenance 
to strategic business initiatives. Image 
management was a monumental task that was 
very resource-intensive and time-consuming for 
the IT team. Now, instead of spending time on 
fixing, patching, and keeping the bank branches 
up and running, the IT team will have more time 
to focus on value-add initiatives. The bank will 
also deploy new technology to streamline the 
application lifecycle management of bank 
tellers’ core banking applications, which drives 
about 75 percent of the bank’s revenue. 
Updating and managing applications will now 
happen from one, central location. 

What technologies are you deploying to get 
closer to your customers? n

version control, and improve disaster recovery. 
As a result, the bank believes it will increase 
business agility and lower costs.

Germany: Focused on private 
clients and SMBs, this German-
based bank is setting the foundation 
to transform operations with a

software-defined approach to modernization. 
It will deploy a host of end-user computing 
solutions to embark on a new age of business.  

Thailand: The adoption of 
enterprise mobility and cloud 
computing in Thailand has grown 
at a faster rate over the past two 

years as such technologies are critical to digital 
transformation. Oranuch Apisaksirikul, chief 
executive of Tisco Financial Group, said the 
company had made a strategic investment in 
IT systems (including the use of VMware’s 
software) as part of efforts to expand business 
without hiring new staff. “We want to become 
fully digital banking leaders within three years,” 
said Mrs. Oranuch. “Social media, mobility, 
analytics and cloud computing are driving 
Tisco’s digital transformation, she added in an 
interview with the Bangkok Post.

United States: Seeking a solution 
that would ensure a consistent and 
secure end-user experience across 
multiple platforms—and one that 

could scale past 200,000 devices by 2017—a 
leading U.S. financial institution deployed EMM. 
The solution solves “Branch of the Future” use 
cases by providing branch associates with the 
right tools, technology, and resources to be 
effective when communicating with customers 
and ensures employees can deliver optimal 

http://www.bangkokpost.com/business/news/987129/vmware-crucial-digital-transformation-accelerating
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Financial services institutions worldwide use industry-leading VMware cloud 
infrastructure and business mobility solutions to gain a competitive advantage. 

Visit http://www.vmware.com/solutions/industry/financial-services.html to learn 
how your business and employees can benefit.

Financial Services Digest is published by VMware. 

VMware, Inc. 3401 Hillview Avenue Palo Alto CA 94304 USA Tel 877-486-9273 Fax 650-427-5001  
www.vmware.com Copyright © 2016 VMware, Inc. All rights reserved. This product is protected by U.S.  
and international copyright and intellectual property laws. VMware products are covered by one or more 
patents listed at http://www.vmware.com/go/patents. VMware is a registered trademark or trademark of 
VMware, Inc. in the United States and/or other jurisdictions. All other marks and names mentioned herein 
may be trademarks of their respective companies. Item No: VWM-RD-RETAILDIGESTVOL1-20160602-WEB

http://www.vmware.com/solutions/industry/financial-services.html



